Talking point

Day 1. Session 2. Resource Mobilization

Thank you Chair, Dear Colleagues,
Thank you for the presentation from Thai Red Cross, in which we have reaffirms our key priorities, as the leaders of the NSs, to continue to provide all necessary support to respond to the unprecedented challenges posed by COVID-19 pandemic.
As I’ve mentioned earlier, resource mobilization is an important pillar in our Strategy. Beside nurturing our traditional partner and donors, we’ve been successfully in cooperating with large Social Media Platforms, such as Facebook and TikTok in several fundraising campaigns for natural disasters and COVID-19 response.
By these practices, it is obvious that Social media is considered as a tool in the fundraising tool-box. The advantage of social media is the large world-wide coverage. And also combining social media with other fundraising tools can be powerful and more effective.
In this meeting, I would like to reaffirm our strong commitment towards financial sustainability and resource mobilization as a key area for Vietnam Red Cross, highlighted in the VNRC Strategy to 2030 and stronger commitments from VNRC’s leadership to invest more in staff and infrastructure.
Vietnam Red Cross has been the pioneering organization in Vietnam to launch the digital Inhandao – a platform on internet to connect the people-in-need with donors. Through this platform, donors can give assistance in cash or in kind. Also VNRC is joining the I-raiser program, a fund-raising initiative by the IFRC with support from Swiss Red Cross.
As agreed in the 16th and 17th meeting, it is important to establish a large peer-to-peer fundraising network among our 11 NSs.

COVID-19 has presented a challenging year for all of us, and has led to huge changes across our Movement in general and in the Southeast Asia in particular - this is our opportunity to fund raised, to share skills, stories and experiences that will provide motivation and inspiration for the future of the mission moving forward, and the future of fundraising.  
I would like to propose that we, as the leaders of the Southeast Asia National Societies, to address the Resource Mobilization Agenda which includes fundraising from private and public sources as well as income generation activities as crucial to work towards the financial sustainability, invest more focus will be put into domestic resources mobilization, deemed more sustainable, always keeping in mind the international sources of funding; by that the Red Cross Red Crescent can increase our fundraising market share among humanitarian actors. We should have a Yellow Page or White Book to identify resources, persons, opportunities, as well as increasing application on digital platform, social media for financial sustainable and resource mobilization.
Thank you for your attention.

