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Fundraising Market during the Pandemic of Covid-19



It’s time to adapt fundraising plan 

Thailand Economy was affected by Covid-19

Company delayed to spend CSR budget

Physical fundraising activities were skipped 
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Our Challenge



Invited people to buy Relief Kits 

for affected and needy people

informed how the donation will 

be used for distributing cooked 

food by TRCS mobile kitchens 

(HRH Princess Maha Chakri 

Sirindhorn in rural areas

Period : 3 Months 

2020 : First launch e-fundraising campaign



Performance of 63 Baht Campaign

More 183,000 Relief kits 

were distributed

Total of 128,652 ready 

meal box sets from Royal 

kitchen distributed in 8 

provinces

Generated Income
112 MB  = 3.5 MI. USD



2021 : The Power of 99 Baht Campaign

Kick off  the power of 99 Baht 

Campaign on Elderly Day , April 

13, 2021

The Number of  99 represented

Elderly people who were seriously  

affected by Covid-19 

Headline and campaign content 

targeted individuals and corporate 
donors



The Power of 99 Baht Fighting Covid-19 Campaign 

Content Message

Invited donors to buy Relief Kits for affected by 

Covid-19 and needy people

Distributed Relief Items to underprivileged elderly 

people and quarantine people

Distributed  cooked food by

the mobile kitchens (HRH Princess Maha Chakri

Sirindhorn at  Provincial TRC Chapters)

Provided weekly report in terms of donation and 

progress of campaign

Period : 6  Months, total 2.6 ML USD raised in 

cash and total in kind = 2 ML.USD 



Together Against Covid-19 Campaign

Content Message 

Invited people to urgently support for the 

construction of field hospital to help severe  

Covid-19 patients

Donors knew what they are contributing towards 

buying medical equipments

Boosted campaign through Social Media:

Facebook, Line application 

Provide of weekly report in terms of donation and 

progress of campaign.

Period : 45  Days raised 

Total 3.3 ML.USD



From Physical Event to Virtual Event 

Red Cross Concert 2021 organized by Royal Navy and TRCS



Annual Red Cross Fair

More than 200 

organizations both 

government & 

private sectors and 

other participations.

Many  

Amusement  

Activities : 

Concert, games 

of chance, lucky 

draws, raffles etc. 



Virtual Red Cross Fair 2020

www.งานกาชาด.com
December 19-29, 2020

11 Days : 24 Hours



Virtual  Red Cross Fair 2020



Virtual Red Cross Fair 2021



Virtual  Red Cross Fair 2021

Platform Features

E-donation

Popular Voting for Miss RC

Live Streaming for Entertainment

Selling Products on e-Commerce

Fortune Teller by Zoom App.

Exhibitions, Games of Chances etc.



Red Cross Fair 2019 VS. 2020

Physical Event in 2019 Virtual Event in 2020

Lumpini National Park

@Central of Bangkok

Web based platform :

www.งานกาชาด.com

10 Days

Total Visitors 1,080,000

11 Days 24 hours

Total users login 500,360 

users

Income generated

1.15 ML.USD
Income generated through 

platform

466,000 USD

Total Visitors

Total of logins times 1,198,677 times

Total of page views 3,996,294 pages

Total visitors 500,360 person

Total consent for data 
privacy

123,210 person

ePassport 21,753 person
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Diplomatic Red Cross Bazaar – Hybrid Event 2021

On-ground On-line+



Diplomatic Red Cross Bazaar – Hybrid Event 2021

● e-Pass Selling

● Raffle Ticket Selling

● Products Selling 

on e-Commerce 

● Centralization Pick - Pack

:  Delivery / Pick up

● eDonation

● Stage Activities &

Performances via LIVE 

on  Platform

Platform Features



Diplomatic Red Cross Bazaar  2020 VS 2021

Physical Event in 2020 Hybrid Event in 2021

@Siam Paragon Shopping Complex @Siam Paragon and

www.diplomaticredcrossbazaar.com

2 Days

Total Visitors = 16,366

3 Days 24 hours

Total Visitors = 18,000 

Income generated

360,000 USD

Income generated

290,000 USD

57 Countries participated 51 Countries participated



From corporate website to crowd funding website 2021

www.redcrossfundraising.org www.sookjaidaiboon.com
Means “Happiness of Giving” & Go live on May 3,2021



From corporate website to crowd funding website 2021

QR e-Donation  294 times = 29 %

Gender
Age

QR e-Donation
29%

Credit/Debit
28%

QR Promt Pay
26%

Rabbit Line 
Pay
9%

QR Credit
5%

Paypal
3%

Female

65.1%

35-44

45-54

35-34

55-64

18-24

source User Total

www.redcross.or.th 3,190 46.29%

www.sookjaidaiboon.com 1,709 24.80%

www.redcrossfundraising.org 950 13.79%

Google 486 7.05%

Other website 301 4.37%

www.facebook.com 246 3.57%

Line / Instagram / Youtube 9 0.13%



From corporate website to crowd funding website 2021

Project
Credit / Debit PayPal QR Credit

QR 

e-Donation

QR 

Prompt Pay

Rabbit 

LINE PAY

Total 

Baht Times Baht Times Baht Times Baht Times Baht Times Baht Times Baht Times

1.COVID-19 Assistance 

to the Elderly
156,038.11 54 7,801.00 5 7,800.00 5 130,789.00 77 34,168.00 56 12,766.00 15 351,311.11 212

2.Research to help 

Cancer Patients
59,303.11 36 3,388.00 7 2,502.00 4 29,159.00 25 26,663.00 32 19,305.00 14 142,382.11 118

3.Cleft Lip, Cleft Palate 

Surgery
276,095.00 20 3,927.00 6 5,001.00 2 42,012.00 29 24,551.23 23 12,766.00 8 351,772.23 88

4.Fight Against COVID-

19 Phase 1
264,319.00 93 6,700.00 7 11,100.00 6 122,125.00 102

101,458.8

9
95 5,936.00 26 513,288.89 329

5. Fight Against 

COVID-19 Phase 2
411,099.90 83 3,927.00 7 28,923.00 31 380,574.00 61

130,635.0

0
55 12,778.00 22 979,869.00 259

Total 1,166,854.22 286 33,962 32 55,326.00 48 704,659.00 294
317,476.1

2
261 52,346.00 85 2,330,623.34 1,006

• The channel highest donation amount Credit / Debit
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Conclusion

Digital Marketing and E-fundraising will be the focus aspects to improve.

Behavior of donors and prospects will decide to donate  with compelling 

storytelling and easy method to access; friendly users. 

Up-skill and develop fundraisers to enhance capacity building.

Communication and Content Strategy is one of the key success factor for 

new normal fundraising: Right Content-Right Target-Right Time.
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Thank You
(Khob Khun Kha)


