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aommans FUNAraising Market during the Pandemic of Covid-19

Thee Thai Red Cross Sodely
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SUPPORT COVID-19 THAI HEROES

Our healthcare providers are in the frontiine, risking their lives 10 fight Covid-19.
We can support them by providing personal profective equipment fo hospitals

- in need all over the country. As an example we are providing nutrifious meals fo
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dmsunisg COViD-19 - and other hospitals around the country as and when needed.
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=== QOur Challenge

Thailand Economy was affected by Covid-19

2 Company delayed to spend CSR budget

3 Physical fundraising activities were skipped

4 Behavior of People were forced to change

5 It's time to adapt fundraising plan
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2020 : First launch e-fundraising campaign
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® Invited people to buy Relief Kits

+ wa._\)l:i-flo 63 uin +siu§w1“HQDT&J"
for affected and needy people WR\e .
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® informed how the donation will
be used for distributing cooked
food by TRCS mobile kitchens

(HRH Princess Maha Chakri
Sirindhorn in rural areas
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® Period : 3 Months

— e

BoUNYT “annvnlng IWoNoWUR”
1avii 001-1-34567-0

1oUovnunaus:ivsw wnlasuwans:numinamumsni
COVID-19 Aoapnsstlodna COVID nasionomsusoEn

onAsoindeun ammsning #63UTNACOVID

Joyaniuidudado : dinousamsld @ © redcrossfundraising @) www.redcrossfundraising.org @ @red:




Performance of 63 Baht Campaign
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® More Relief kits
were distributed

® Total of ready
meal box sets from Royal
Kitchen distributed in 8
provinces

Generated Income
112 MB = 3.5 MI. USD
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+ 2021 : The Power of 99 Baht Campaign
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@ Kick off the power of 99 Baht
Campaign on Elderly Day , April
13, 2021
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Content Message

@ Invited donors to buy Relief Kits for affected by
Covid-19 and needy people

© Distributed Relief Items to underprivileged elderly
people and quarantine people

© Distributed cooked food by
the mobile kitchens (HRH Princess Maha Chakri
Sirindhorn at Provincial TRC Chapters)

® Provided weekly report in terms of donation and
progress of campaign

Period : 6 Months, total 2.6 ML USD raised in

cash and total in kind = 2 ML.USD
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oans 10gether Against Covid-19 Campaign

The Thai Red Cross Sodely

Content Message

@ Invited people to urgently support for the
construction of field hospital to help severe
Covid-19 patients
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94,752, 704,.40 un
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® Donors knew what they are contributing towards
buying medical equipments
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® Boosted campaign through Social Media:
Facebook, Line application

@ Provide of weekly report in terms of donation and
progress of campaign.

Period : 45 Days raised <y 4 A §) e |
Total 3.3 ML.USD o BT
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Red Cross Concert 2021 organized by Royal Navy and TRCS
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The Thai Red Cross Sockety

Annual Red Cross Fair

More than 200 g8 a t , AN
organizations both g ! _ N L &5 AN o\ &
government & = o EeaRee ., — (I : ' ' By ) '
private sectors and
other participations.

Many
Amusement
Activities :
Concert, games
of chance, lucky
draws, raffles etc.
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The Thai Red Cross Socety
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December 19-29, 2020
11 Days : 24 Hours




Virtual Red Cross Fair 2020
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THAI RED CROSS S0CIETY
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«mams Virtual Red Cross Fair 2021

Platform Features

E-donation

Popular Voting for Miss RC

Live Streaming for Entertainment

Selling Products on e-Commerce

Fortune Teller by Zoom App.

Exhibitions, Games of Chances etc.
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+] Red Cross Fair 2019 VS. 2020
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Total Visitors

600,000 momUser / Participated in \
o Pageview organlzatlons
450,000 Virtual Fair Physical Event in 2019 Virtual Event in 2020
> 249 shops
300,000 .. .
Participated in Lumpini National Park Web based platform :
150,000 organizations @Central of Bangkok WWW.aHANGIR.COM
— N Red Cross Fair Raffle
2.8 0 8 8 ¥ et 0806 _
012-Dec 15-Dec 18-Dec 21-Dec 24-Dec 27-Dec 30-Dec 02-Jan - 40 Org 10 Da'yS 11 Da‘ys 24 hours
Total Visitors 1,080,000 Total users login 500,360
Total of logins times 1,198,677 times SIS
Total visitors 500,360 person } N T 1.15 ML.USD platform
Total consent for data 123,210 person w;;{‘,"““ M 466,000 USD
privacy p }"“‘?' :“' > 4
ePassport 21,753 person k /




Diplomatic Red Cross Bazaar — Hybrid Event 2021
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Shop the World

at the Charity Bazaar ofitheyear,
©® www.dpcredcrossbazaar.com
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+ Diplomatic Red Cross Bazaar — Hybrid Event 2021
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Platform Features

Hybrid Event [Online & On Event]
— e ———

e e-Pass Selling

e Raffle Ticket Selling

e Products Selling
on e-Commerce

e Centralization Pick - Pack

Delivery / Pick up

e eDonation

e Stage Activities &
Performances via LIVE
on Platform

Royal Paragon Hall of Siam Paragon
27-29 March 2021

Presented by I

aninpialng

The Thai Red Cross Society

QIR DPLOMNTIC () | (AR el
3 BAZAAR | et O .1 |

It’s easy to HELR, ﬁ :l
I-'iv’— ENTER to WIN the
DRCBRAFFLE
g 3 | L o a8

www.DPCredcrossBazaar.com

10-25 March 2021 [ePass EarlyBird ]
27-29 March 2021 [Purchasing] *Last day order at 6PM
30 Mar — 13 April 2021 [Users Status Tracking]
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Physical Event in 2020 Hybrid Event in 2021

@ Siam Paragon Shopping Complex _@Siam Paragon and
www.diplomaticredcrossbazaar.com

57 Countries participated 51 Countries participated
2 Days 3 Days 24 hours
Total Visitors = 16,366 Total Visitors = 18,000
Income generated Income generated
360,000 USD 290,000 USD



From corporate website to crowd funding website 2021
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www.sookjaidaiboon.com

www.redcrossfundraising.or

- C (0 & rederossfundraising.org/e 0

Means “Happiness of Giving” & Go live on May 3,2021

&  Dnation e About us Press Room Contact Us Donation  TH[EY]

+ Home Projects

Cleft Lip, Cleft Palate Surgery

Quality Of Life

Bring the smiles to underprivileged

children who born with a cleft lip, cleft

4 palate
COVID-19 relief kit for detainees to
reduce the risk and spread of
& Dnation o About us Press Room Contact Us Donation nfection, worth 660 baht 38.20%
& Dnation 4, Audraudwnoiu hononssy v UM ¥ W0oN 3
SoEmetee————a
About Us 68.98%
Historical Background g "
Historical : & ontiaion Target \
Background vussnduius onte : B 1,145,878 B 3,000,000 \
81,379,521 B 2,000,000
clerical staffs of the Relief Section were assigned to be responsible for the organizing of \ @ 1000 Donate Now \ " - — — — S HO  Regiierrics
Annual Red Cross Fair. But heavy p them from performing , & s
\;"“’l‘“ ‘ this task, and the Relief Section was asked to have responsibility transferred to the Donaticn Suctassi

Central Bureau, the Fund Raising and Annual Red Cross Fair Unit Later on, expansion of
#DN20210800601

Thank you for denate with Thai Red Cross Socety

fund raising activities necessitated the creation of a separate agency, and on September PAYMENT INFORMATION

8, 1972,

nd Dire. o Donation No #001-026456 o
ana. o N Cradit Card = oo E 0N
office
Projects
Mom Kobkaew Abhakara, Chairperson of Fund Raising committee at that time, o Crait - Fiaht A | COVID19 Phased 2 20200 Denation Detail
proposed, at the 157th Council Meeting of the Thai Red Cross Society, that the Fund SURUBU "ooSABIMING” KOL Sharing advoassAflavsfiod janiaminl e : ) Donor information A Dslivery Address
Raising and Annual Red Cross Fair Unit be renamed the Fund Raising Division The new onld e & 0020 i
agency was then responsible for raising funds to be used in carrying out Thai Red Cross s = . gl e e QR PromptPey ey Total B 2.000.00 Phore Huarber -
activities M > "
Rabbat LINE PAY (robbat Elm
Proi
Thai Red Cross President, Her Majesty Queen Sirikit graciously appointed the ¢ e On s-Danatisn [ Danation | ojects
Chairperson of Fund Raising Committee, Mom Kobkaew Abhakara , as the first Director of Tota * projects
eyl Parfol £100

-




+ From corporate website to crowd funding website 2021
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QR e-Donation 294 times = 29 %

source Total
QR Credit Paypal
5% < 3%

Rabbit Line www.redcross.or.th 3,190 46.29%

Poay QR e-Donation

9% 29%
www.sookjaidaiboon.com 1,709 24.80%
QR Promt Pay
26%
Credit/Debit www.redcrossfundraising.org 950 13.79%
28%
Google 486 7.05%
Age
Gender

E_ Other website 301 4.37%
35-34 _ www.facebook.com 246 3.57%
Female Line / Instagram / Youtube 9 0.13%

65.1% 34.9% L R &
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From corporate website to crowd funding website 2021

Credit / Debit PayPal QR Credit .
Project e-Donation Prompt Pay LINE PAY
Baht Times Baht Times Baht Times Baht Times Baht Times Baht Times Baht Times
1.COVID-19 Assistance
156,038.11 | 54 |7,801.00| S [7800.00| S |130,789.00 | 77 | 34,168.00 | S6 | 12,766.00 | 15 | 351,311.11 | 212
to the Elderly
2.Research to help
. 59,303.11 36 | 3,388.00 | 7 [250200| 4 |29159.00| 25 |26,663.00| 32 | 19,305.00 | 14 | 142,382.11 | 118
Cancer Patients
3.Cleft Lip, Cleft Palate
276,095.00| 20 | 3,927.00 | 6 |[5,001.00| 2 |42,01200 | 29 | 24551.23 | 23 | 12,766.00 | 8 | 351,772.23 | 88
Surgery
4.Fight Against COVID- 101,458.8
264,319.00| 93 |[6,700.00| 7 |11,000.00| 6 | 122,025.00 | 102 95 5,936.00 | 26 | 513,288.89 | 329
19 Phase 1 9 -
> Fight Against 411,099.90 | 83 | 3,927.00 | 7 |28923.00| 31 | 380,574.00 | 61 1306350 SS | 12,778.00 | 22 | 979,869.00 | 259
COVID-19 Phase 2 T S T T 0 SR —
317,476.1
Total 1,166,854.22 | 286 | 33,962 | 32 |55,326.00 | 48 | 704,659.00 | 294 5 261 | 52,346.00 | 85 |2,330,623.34 | 1,006

* The channel highest donation amount Credit / Debit
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REVENUE 2020 & 2021

Goal - . . . . [ |
Corporate Others
Actual Digital/Online . Direct mail Major g Event e p

8.9 MIBT

2020

Goal

210 MI.BT
6.6 MI.LUSD

Goal 2020

490 wmi.BT
15.3 mi.usp

20 MI.BT .625 MI

Actual

123 miBT
22.5 mi.usp

179 MI.BT
5.6 MI. USD

45.1 MI.BT
1.4 MI. USD

19 MI.BT
.594 MI. USD

Actual 2020

MI.BT

25.4 m1.BT .794

16.86MI.BT
.527 MI. USD

2021

As of Aug,2021

Goal
535 miBT

167 MI.USD

Actual

698 mieT
21.8 mi.usp

Goal 2021

27.8 MIL.BT

162 MIL.BT
5 MI. USD

83 MI.BT
2.6 MI. USD

172 MIBT
5.4 MI. USD

64.2 MLBT
2 MI. USD

17 MILBT
.531 MI. USD

Actual 2021

MI.BT

34 MI.BT 1.1

11.43 MLBT
.357 MI. USD
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—ooae  (CONCIUSION

Digital Marketing and E-fundraising will be the focus aspects to improve.

Behavior of donors and prospects will decide to donate with compelling
storytelling and easy method to access; friendly users.

Up-skill and develop fundraisers to enhance capacity building.

Communication and Content Strategy is one of the key success factor for
4 new normal fundraising: Right Content-Right Target-Right Time.



Thank You
(Khob Khun Kha)




