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Following the December 2015 launch of 1BC at the International Conference of the Red 
Cross and Red Crescent with the support of 60 national societies and UN partners, 1BC 
entered 2016 with an exploratory, seed budget and limited dedicated staff. To take the 
coalition to the next level in 2017, we are now seeking to assemble a team of dedicated 
staff and operating budget that will allow the 1BC to deliver the transformational 
programming defined in the business case. 1BC expanded at the Davos 2016 Annual 
Meeting to include UN Connecting Business, UNICEF, World Food Programme (WFP), 
Zurich Insurance and the Rockefeller Foundation as partners, with Secretary General 
Elhadj As Sy calling for Humanitarian Relief to Change.
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The world largest humanitarian network

5



38 National Societies
7,9 million volunteers – 70% are youth
132,000 branches and local units
51 million people reached with long term services and development programmes
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2016 date
People reached: 57 million
No of countries: 126 

(41 Africa, 26 Americas, 33 AP, 
17 Europe, 9 MENA)

Expenditure: CHF 292 million
Per-capita expenditure: CHF 5.1  

FIRST AID 6 MILLION People trained in 2014 (less than 1% of the population)
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 9 NSs have signed the 1BC pledge (+ 1 government)
 8 NSs have formally launched the 1BC
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Campaign and branding tool
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SOLOMON ISLANDS RED CROSS STRATEGIC PLAN – MARCH 2017
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In the pipeline: Asian Football Confederation, Prudence, Microsoft, 
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 9 NSs have signed the 1BC pledge (+ 1 government)
 8 NSs have formally launched the 1BC
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In the pipeline: Asian Football Confederation, Prudence, Air Asia
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Resilience is mutual dependency and systems rather than individuals in isolation. This 
foundation in systems theory makes Resilience as powerful framework for transforming 
the way in which individuals and institutions understand and operate in their 
environments. Many of the most difficult challenges societies and organizations face 
stem from structural systems that no one agent can transform alone.  This inspired the 
broad Coalition approach to the 1BC, but also the centrality of building and 
disseminating a multi-stakeholder approach to resilience, drawing on the perspectives 
and strengths of the public, private, and civil society sectors. 
In addition to the three traditional stakeholder groups represented in such coalitions, 
the unique role of local, national, and international emergency responders, disaster 
preparedness and recovery agencies, and risk managers warranted distinct recognition 
as Resilience Implementers.  All of the organizations that make up these stakeholder 
groups however are ultimately a groups of individuals with families. As the resilience 
implementing communities knows all too well, it is individuals and families who are the 
ultimate beneficiaries of a more resilience community and the services which make that 
possible. 
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1BC’s biggest challenge for 2017: channelling and organizing the groundswell of 1BC 
activity at the local, national, and global levels into systematic coalition that offers 
members ways to support one another, enhance the visibility and resourcing behind 
their projects, and improve the quality of outcomes for their communities. 
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