conbe""'“‘ij sinigrconpaiy (10 clla

e INIBIARIVAC MMA A A NAMA AN

“SOCIAL MEDIA

OTIVE

mri io0ed

part
dlli

2Clients UV UVMLIIELI. oA Al
" online grow ing ged beamsbrabep&ub“::?mi);';“i,l,§g,c Ia

- aallh s MANAAINA

J

LYN V. GARCIA

Social Media Officer, Philippine Red Cross
lyn.garcia@redcross.org.ph | @lynvgarcia
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A SNAPSHOT OF THE WORLD'S KEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS MOBILE USERS SOCIAL USERS

"

448 3.630 2.671 4L4.779 2.438

BILLION BILLION BILLION BILLION BILLION

URBANISATION: B4% PENETRATION: 49% PENETRATION: 36%  PENETRATION: 64%  PENETRATION: 33%

Awearesocial + 7
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0.01°

AND

A
PHILIPPINES

GLOBAL
AVERAGE
Lﬁ -
ae - =
5 ) .
)

“wearesocial + 24

TMor1esTE T
wanver T

NORTH KOREA

NEW
PAPUANEWGUNEA I 5

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia
I SSTHHEEH———————HHH



V/N 3JHOIVONIS

VIN v3HONHINOS
V/IN Nvawr

wearesocial + 25

% | NwauvL
%F B ONOX ONOH
%6 B Wvaisov
%Il B VISAVIVIN
%zl I
%EL B VOV
%SL B ONVIVIZAMIN
%S B 13NNE
%8l B ONVIVHL
%61 B V1SINOGNI

GLOBAL
AVERAGE

%ll EERRCELEeA
RO M1OONONW
LA YNIHO
BN sanddniHd
ROV S3AKaTVN
B vanno man vndvd
R YNLIIA
%SE JRLEEN
RO NvinHE
EE Nvisoivd
L i NV 1S
BT V340 HIHON
R HS3Iav1ONYE
X7 005 v
8L EETEERReyI
(%16 ey
B RN IR IR IR TS i

il
72,
-
-
-
kL
>
<
O
O
N
-
ke
-
>
O
4
O

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia




zsgfb ACTIVE USERS BY SOCIAL PLATFORM

MOST RECENTLY PUBLISHED MONTHLY ACTIVE USER ACCOUNT S BY PLATFORM, IN MILUONS

FACEBOOK
WHATSAPP
FB MESSENGER
Q0
WECHAT
QZONE
TUMBLR
INSTAGRAM
TWITTER
SKYPE
BAIDU TIEBA
SINAWEIBO
LINE
SNAPCHAT
YY

LINKEDIN .
BBM

SOCIAL NETWORK

MESSENGER / CHAT APP / VOIP

PINTEREST
TELEGRAM
VIBER
VKONTAKTE

awearesocial - 10
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TRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTA ACTIV ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

-

0.0 .2 26.0 3.9

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 21% PENETRATION: 32% PENETRATION: 27% vs. POPULATION: 166% PENETRATION: 22%

Jwearesocial + 51
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DETAIL OF FACEBOOK USERS BY AGE GROUP AND GENDER, IN THOUSANDS

Cioe tora

TOTAL 4,200,000
12%
W %
33%
7%
23%
08%
05%

69
28 38 718
13-17 18 - 24 25 - 34 35 - L 45 - B4 55 - 64 65+
YEARS OLD YEARS QLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARSOLD
e

are. 4 . S -- .
SDC”' Sowrcex We Are Socid™s o 5o % of Facebook mepc s 20 table values may fot sum 5 00T due % rours : repC mmresotﬂol . 53
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SHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTA ACTIVE ACTIVE SOCIA MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

w

686 140 1.30 5.03 1.10

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 4WO% PENETRATION: 20% PENETRATION: 19% vs. POPULATION: 73% PENETRATION: 16%

Jwearesocial + 78
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OF FACEBOOK USERS BY AGE GROUP AND GENDER, IN THOUSAND:

282 B e

TOTAL 1,300,000 43 % S7%

13-17 17% Yo 8%
18- 2% 39%

227 25- 34 28% Yo
35 - 44 10%
45 - 5% 4.3% 4%
55 - &4 13% 0.3%
65+ 0.6% 2%
= I 1 . 13
. 2
Gacrrn

13-17 18 - 24 25 - 34 35 - 4k 45 - BY4 65 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

Jwearesocial + 80
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A SNAPSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTA ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

11.8 11.0 36.6 9.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 35% PENETRATION: 22% PENETRATION: 20% vs. POPULATION: 68% PENETRATION: 17%

Awearesocial - 98

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia
I SSRGS H——————G



L - %
-_— .

OF FACEBOOK USERS BY AGE GROUP AND GENDER,

TOTAL 11,000,000 64%
9% 3% 6%
49 %,
28%
8%
3.1%
18%
0.8%

01 Ol 003 0.1
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TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

-

101, S54.0 540 1192 L/.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 4W4% PENETRATION: 53% PENETRATION: 53% vs. POPULATION: 117% PENETRATION: 46%

Jwearesocial + 121
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YEARS OLD

18 - 24
YEARS OLD

FACEBOOK USER PROFILE

DETAIL OF FACEBOOK USERS BY AGE GROUP AND GENDER, IN MILUONS

TOTAL
13-17

18- 2%

33
B

35 - Ly 45 - B4
YEARS OLD YEARS OLD

25 - 34
YEARS OLD

54,000,000

13%
35%
28%
13%
6%
3%
2%

1.0

6b - 64
YEARS OLD

0.7

52%

0.5

YEARSOLD
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A SNAPSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS

TOTA ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

U

93.9 L9S LOO 143.0 34.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 34% PENETRATION: 53% PENETRATION: 43% vs. POPULATION: 152% PENETRATION: 36%

Gwearesocial + 149
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SOCIAL MEDIA

It is a big part of the human and

humanitarian landscape
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SOCIAL MEDIA

Challenge and opportunity
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An emergency is an opportunity
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SOCIAL MEDIA

“Journalists” and “broadcasters” are

everywhere and everyone
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SOCIAL MEDIA

You can also tell the story and be a champion*

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia
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SOCIAL MEDIA

Community listening and feedback
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.
We use SOCIAL MEDIA to:

Tell the story of what we are doing

7(:) Trung uong HdI Chir thip dé Vi§t Nam (Vietnam Red 7(4) Trung uong Hi Chir thdp dé Viét Nam (Vietnam Red
oguTe- CI'OSS s.OvCiety) — ._—_':—_ cross SOC'QW)

Ok VR4 Dpm @ October 17 at 4:17pm * &
Trong nhiIng ngay qua, mua Ii dién ra nghiém trong trén dién rdng, gay T kX R . . #10lut:
S50t ol incs B I, i & i s vl el o, ok Tt e Dia chi tidp nhdn .va Ung hd déng bao mién Trung bi dnh hud‘ng'bdi Glyt:
tifp 6én ddi s8ng cUa hang trigu ngudi din. Tinh dén ngdy 16/10/2016, a)Trung uong Hi Chir thip do Viét Nam: 82 Nguyén Du Ha Ndi; Tel. 043
100,4 nghin ¢in nha bi ngdp va hu hai, 1,6 nghin hecta lia va 9,1 nghin 822 4030 (s8 |& 131); 043 942 2201; Fax: 043 942 4285; E.mail:
hecta mau bj ngdp, chét va mat tich hang chyc ngudi, trong dé anh hudng vnrchg@netnam.org.vn hodc tranquochung187@gmail.com; Mobile: 098
ndng nht I3 tinh Quang Binh, Ha Tinh, Nghé An va Quang Tri. 908 2911 (d/c Trin Quc Hlung).
Nhim gilp déng bao céc dia phuong bj anh hudng nding né bdi mua l... b) Co quan Dai dign phia Nam - HJi Chi thdp dd Viét Nam... See More
See More See Translation

See Translation
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We use SOCIAL MEDIA to:

Share infographics and numbers

& ICRC Retweeted
@ ICRC Syria ©@ICRC sy -Sep 8
ICRG In only 1 week, 100000 people were displaced from Northern Rural
#Hama. Some of them for the 2nd or 3rd time! #Syria
2 SARC Hamah and Syrian Red Crescent

The humanitarian situation in Hama

internally displaced persons due to the fighting
in Northern Rural Hama

WHAT WE DELIVERED SO FAR WITH THE SYRIAN ARAB RED CRESCENT

FOOD AND CANNED FOOD PARCELS
*‘i‘\f HYGIENE KITS
m' KITCHEN SETS

— MATTRESSES

s, SHELTERS RECEIVED WATER DELIVERED BY TRUCKS

a WATER TANKS DELIVERED TO COLLECTIVE SHELTERS

<= L3 89 ¥ &1
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.
We use SOCIAL MEDIA to:

Ask for public support

Philippine Red Cross
Published by Lyn Garcia (?]- 14 hrs * &

Despite the forthcoming typhoon, let us not forget our brothers and sisters
in Batanes who need our help, especially that they are anticipating a
secondary impact due to the trail of typhoon Lawin (international name
Haima) that is predicted to alsc show its strength in Northern Luzon.

To those who are interested to give donations to the victims of typhoon
Ferdie through the Philippine Red Cross, cash donations may be deposited
in any of the following Philippine Red Cross bank accounts:

BDO Peso Account - 00-453190938

BDO Dollar Account - 10-4530039482
Metrobank Peso Account = 151-7-1552434-2
Metrobank Dollar Account - 151-2-15100218

Donations may also be dropped off at the PRC Tower, 37 EDSA corner
Boni Avenue, Mandaluyong City, or in any PRC chapters nationwide.
Donors may also call telephone numbers 790-2300 local 807 and 826.

Batanes needs us NOW.

#ReliefPH
#FerdiePH

PRC: Batanes needs help ASAP

. The Philippine Red Cross (PRC) is appealing for
= donations to help the families and communities
=: affected by typhoon Ferdie that left thousands of

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia




We use SOCIAL MEDIA to:

Listen to the impacted community

Listen to the concerned non-impacted people

Federation
#HurricaneMatthew: In #Haiti, @ Kwa\Wouj has

put all its branches on alert & prepositioned
stock to respond to the needs of 3k+ people

e
=

RETWEETS LIKES
64 42

1:26 PM - 2 Oct 2016
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.
We use SOCIAL MEDIA to:

Monitor trends and issues and rumours

Worldwide Trends - Change

#MasterChefBR
47.3K Tweets

#SDLive
54 9K Tweets

#FreixoNaRedeTV
14.4K Tweets

#MTVScreamSpecial
37.3K Tweets

#Supermax
5,508 Tweets

Bruna Marquezine
11.8K Tweets

Rich Hill
8,095 Tweets
Caniggia
3,850 Tweets

Yasmani Grandal
4 064 Tweets

Ellsworth
10.8K Tweets

Philippines Trends - change

#ALDUBMarriedSoon
@inquirerdotnet and @MaineAlden16 are
Tweeting about this

#TIMYUncertain
26.9K Tweets

#MBAngelZanjoe
3,713 Tweets

#BakitHindiKitaMapalitan
1,285 Tweets

505 Manila-Tuguegarao-Manila

#GAGF2016
@AusAmbPH and @peacegovph are
Tweeting about this

Northern Luzon
2,296 Tweets

Calayan Group of Islands

Signal No. 1
1,334 Tweets

Bruna Marquezine
11.5K Tweets

Quezon City Trends - change

#LawinPH
@cnnphilippines, @dzrhnews and 43 more
are Tweeting about this

#ALDUBMarriedSoon
@inquirerdotnet and @MaineAlden16 are
Tweeting about this

#UAAPSeason79

#TIMYUncertain
27 4K Tweets

505 Manila-Tuguegarao-Manila

#MBAngelZanjoe
3,778 Tweets

Northern Luzon
2,331 Tweets

Calayan Group of Islands

Signal No. 1
1,345 Tweets

Rich Hill
8,095 Tweets
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.
We use SOCIAL MEDIA to:

Two way conversation

R Gchrysalislex - Oct 16
@philredcross Hi PRC! What's the difference between calling 143 vs. 9117
“« x| v

Philippine Red Cross  philredcross - Oct 17

@chrysalislex Hi, Chrys. Red Cross hotline is 143 while 911 is under government. I anna piramide £ 2+ Follow
Thank you. @goldabanana
- X @ i

#thanksforallthehelp

 HER ¥ 2 Follow

@chrysalislex Philippine Red Cross @phiredcross

' Our #RedCross143 volunteers in Isabela are alerted to report any
untoward incidents brought by weather disturbances. #LawinPH

@philredcross Both are for emergency numbers #TyphoonHaima

then, but seemingly, PRC is more disaster-
specific. Thanks, PRC! :-) e

- ) « 3 v

4:01 PM - 17 Oct 2016

L 3 91
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We use SOCIAL MEDIA to:

Connect with stakeholders

+ Singapore Red Cross £x
@SGRedCross

SRC has contacted @philredcross and is
monitoring the situation closely. We are ready to
be deployed if need be.

Philippine Red Cross @philredcross

EARLIER: #LawinPH briefing at NHQ. Teams on the ground are in
full alert and ready to be deployed in case further assistance will
be needed.

RETWEETS LIKES ' - a — ou 3
5 13 i = A o Bk

1:14 PM - 18 Oct 2016
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.
In disaster, SOCIAL MEDIA is about:
* frying people directly

* Improving your awareness of what is
happening

* enabling the affected people help
themselves

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia



#CommslsAid
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“People need

information as
much as water,
food, medicine and .
shelter. Information - :
is aid.”

’ - Se .' ‘e =4 : s 4R
24 -~ . -,"7/ o bv L F‘ e e li v \.. - 5 W S
- SIDC = BN g ( —( Eh %

#Comslsici
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public.

SAMPLE ONLINE CAMPAIGNS

Our role is to bridge the gap beitween
scientific and the local knowledge. We
make information understandable to the

#BeRedCrossReady

#RC143

Information from Red Cross 143 volunteer

#RescuePH

When you need to be rescued, indude your
name, location, contoct number

#TracingPH

When you are looking for relative seperated
because of a disaster or emergency

#ReliefPH

Information on relief operation:

#BloodPH

When you are in need of blood

#hashtag HOTLINES nMroRTANT HASHTAGS TO REMEMBER

#FloodPH

Information on flooded areas including
time, place, and height of flood

#WalangPasok

Information on school and work tuspeniiom

#SafeNow

When you have been rescued

#EarthquakePH

Report and monitor earthquake-related events

CALL FOR HELP

Philippine Red Cross

Hotline: 143
Trunkline: 790-2300
Operations Center: 790-2341-45

o phredcross 9 @phredcross
o @philredcross {), www.redcross.org.ph

®

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia
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Now, all this information is at the tip of your fingertips with the
(F)PRC Hazards App 4 & 3 < ko B + s Tusa

Owniend e app bor bwe 0t B andt [IEERR votor Lot it 00 i, v o, o sty s Mt iy i
PaCaied Memn 400 DAt N youd es Duie reRairOntet Md HedIit 1 FEw futl e R Bedy O Y ARBPNONe

WHAT TO DO DURING Q -
D l s A s T E R s % 'NILI”IN! !lD ClOS)
Always FIRST. Always READY. Always THERE
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SAMPLE ONLINE CAMPAIGNS

WHATTODO WHATTODO  WHAT TO DO

g TYPHOON? “TYPHOON TYPHOON

IS ALREADY
BREWING?

(D Stare bt wed clman prtaiin water Mube fore thet you heve emespency (3 Stay mdows st al times unless you @ Wonror the mew, westher forecat
o - ore 1ol to evecvate to the nearet
Srarniaer cades readdy arvd handy o radio, TV, sod socal media to get

ovacuation center. the latect infarmation

'CHE NLe g yOuT PCmes (o0 for wid e, o ha by
.-| et b
Hontor TV, redo wations snd Chen yunet hensse bis sosa s s that
wriil rrande fie weatier wpelotos LT .a retrute
m"l Lrtes te oo ly macrveg rptemy rengthes it h. R Ay T
""'4 v the wnd ipeet @ Keop candes or lanterna sway Pom
Hiss! . < ﬁm.uoa:,oncumuﬂu cwhen
) d RN using ther

7 3 oy

% J "

T:’

() Marddanariianad srirmals va sate: (D Sovadl fabirng husatn o0 vwnsnie
grovoeehs (yvsn Savw agre s thedd be wali ot boveed o0
AP ENIE Lo arealy De haveened 1ater arean

«wu e et the bpphanen
@ gg @ Nevei wald ir sapase porralt ® H yow meed 10 svacuate, be calm
. - .

usnecesserdy n Saodwatern il mose 1w aedeity and
sife e
Q0 wertnns Q tpttnininn Davivdiivmay i FhotedCoibuady
Velusteers - Logatics « Infermaton Technsiogy = A Mdipgene Bod Crons thet s O
% Hirs fwros R . Al Th . 5 - .
1 ey, Aboys Thare [ ,NW TET :
bat i lnqennily Yusded o -—..-4.-%—-»--
M-.M—»—k—-.v«-««k v e st bl sy bue grab vhee bl oy »
VRO semar e repaced

ll @ A 0id roads of routes that are mear
m. L
at the heght of a typhoon
U

'OM-- [« PRI hmn‘m«la Hlebadloadoaty 2 I sweomw J¥
Always it eys Rowdy Almays Thure - _

.

-

°° " ° - D awe ik iy 2hcbedronfoady P il
Younisen « Logotcs « Information Technok A Mailppme Red Crosa thet o O

#BeRedCrossReady

Make disaster preparedness a way of life
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ONLINE RESOURCES

Philippine Red Cross
37 EDSA corner Boni Avenue, Mandaluyong City 1550

1 Get Ready, fora £
Disasters: ~o
S Workbook({ior}

-~

— i o —

aa & 2% o0 aa . o & *ud o
intermeaiate

Stuaents -
T
b B S50 SR b
e i A ‘ z
”

{

MAY 19, 2015 MAY 19, 2015

Workbook: Paghahanda sa mga Workbook: Get Ready for Disasters -
Sakuna - Tagalog (Primary & English (Primary & Intermediate)
Intermediate) Read more

Read more

http:/redcross.org.ph/online-resources
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ONLINE RESOURCES

b b
Register for the course Emal to a friend/colleague

\ Climate Change - an
Rl introduction for staff

platform
\J and volunteers
A Red Cross Red Crescent

Learning platform course

The Learning platform is part of the Red Cross Red Crescent Leaming Education and
Training (LET) Hub. The LET Hub provides an overview of and access to a wealth of
personal and professional development opportunities, grounded in the 150 years of Red
Cross Red Crescent knowledge, insights and expenience. The LET opportunities are free
or highly cost effective, multilingual and available to every volunteer and staff member in
the Red Cross Red Crescent Movement as well as partners and the general public. The

LET Hub provides a learning community for peer-to-peer exchange globally and locally.

. - Webinar
eLearning Platform:

- Climate Change - an introduction for staff and volunteers
Take course here: bit.ly/IFRCClimateChange

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia
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MOBILE APP - PRC HAZARDS APP

PRC Hazards App

Connect to Wifi f ‘ J l - \Q I &
or mobile data.
| Jwrk L

This new app from the Philippine Red Cross
(PRC) is the complete disaster-readiness tool
for every Filipino. Get accurate information
on how to prepare for disasters and receive

ANCROID AV ON
Google play

& AppStore

; alerts about current hazards in your location.
Search for
‘PRC Hazards”
1 partaership with
i p) Ao (S)USAID
Click Install.

I@PRC Hazards App z’“ CY YT g &

n partnenship with
Reacress (=) USAID

OO vt O vt ) e mtsmarn Always FIRST. Always READY. Always THERE.
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v &

Be Ready Fire
Typhoons Tsunami

7\
&

Flood Earthquakes

2 .2 2 ¢ 9

D

Prepare Tookit € Prepare

TAKE ACTION

)— ' Before

:‘ i During

_,.) After

BE READY

% ' Assess and Prepare
/I Reduce Your Risks

\/ | Make a Plan

WATCH VS. WARNING

Typhoon "Watch'
Typhoon "Warning'

LEARN MORI

6 | Typhoon basics

TEST YOURSELF

Typhoons

Know your area's risks for

typhoons

Learn more about the risks

Make an evacuation plan: know your
evacuation center, evacuation route and
transportation method.

If evacuation is necessary, work with
your network to determine various
transportation options.

Make sure everyone in your household
knows where to go if they have to leave
the area.
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MOBILE APP - FIRST AID PH APP

.
\

\

\’ #ZIKAAlertPH

/A

How to Download

M [First Al
60 T0 GOOGLE PLAY I S I - It can be transmitted by the Aedes Aegypti,

OR APPLE STORE. e the same mosquito that transmits Dengue and
Chikungunya.

STEP 2

e Available in - It can be spread by a man to his sex partner.

“FIRST AID PH"

- It can be passed from Zika infected pregnant
woman to her fetus, causing severe birth defects
to babies called microcephaly.

’

»““‘fll““*’ ‘ App Store

STEP 3
CLICK THE

DOWNLOAD
BUTTON

€ www.redcrcross.org.ph
STEP4 @ prc@redcross.org.ph

INSTALL AFTER @ (+63 2) 790.2300
DOWNLOADING.

To know more about Zika virus even
when you are offline, download the First Aid
app now for free.

Both available on:

VOLUNTEERS + LOGISTICS + INFORMATION TECHNOLOGY =
ALWAYS

ALWAYS ALWAYS

dcross.org.ph
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“Everyone is not your customer”

- Seth Godin
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Table 22: Advantages and Disadvantages of Social Media
ADVANTAGES DISADVANTAGES

e Low overhead cost leverages large-
scale distribution channels such as
Facebook and Twitter

e Content must be updated

 Shareable — engages volunteers, and| regularly
uses word-of-mouth and reputation to

snowball * Needs feedback system to

* Has the power to drive traffic to other interact with audience

resources, such as campaign sites, web .
pages, blogs and articles * Need s to keep pace with

technology
 Enables regular communication, which
builds relationships  Requires commitment of time and

 Enables short messages to be pushed Creativity

regularly, in bite-sized chunks
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SOCIAL MEDIA CONTENT PLAN

ELEMENTS OF A CONTENT PLAN
A confent plan Who is your brand persona?

allows YOU to map What is your campaign big idea?

out what type of Who is your target audience and what

content will VOUu is the goal of the content towards this
audience?

€ rv.e your target What format of content will you create?

audience on your (e.g. photo, video, GIF, etc)

soclal media assets. How wil your actual post look like?

When will you post this and/or how
frequently?
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FACEBOOK PAGE DATA REPORT

010100 T ..k L L
202500 Observations
495000

e [There | S a

significant increase
in the number of

487500

480000 followers from
Facebook Page Likes - September 1-15, 2016 September 4 to 6,
1 487063 8 498778 2016.
2 487616 9 499081 |
3 prmy— 10 499572 « All are organic
A pre— 11 499932 page posts anad
12 500332 “LIKES”
5 494971
13 500756
e SRIS4S 14 501275
d 498225 15 501634
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FACEBOOK PAGE DATA REPORT

FACEBOOK POST TYPES

160000 14000
120000 10500
80000 7000
40000 3500
0 0

Video  Photo Note Status Link

B Average Reach B Post Click B Reactions

391000

389000

387000

385000

383000
Sun Mon Tue Wed Thurs Fri Sat

Days When Fans are online

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia

Observations

« All are organic posts only; both
videos and photos got the best
engagement

 (Content posted on Wednesday
and afternoon/evening got good

engagement
200000
150000
100000
50000
0

AM PM
Time when Fans are
online




FACEBOOK PAGE DATA REPORT

A total of 468 ‘
messages A

received
7% 1%

NBS Welfare Safety Service DMS Health Service FG/Membership Volunteer/RCY IHL Careers Others
210 4 79 18 5 16 62 2 12 58
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| SPONSORED POST

i3 | 1 HAVE NEW () 1 )UST GOT ’7",] DID YOU KNOW
BARBY PICS BACK FROM &=L THAT WE HAVE
TO SHARE ! MY REUNION! 7 SUBS UNDER
T -~ 6 GRAMS OF FAT?
BEE el | O
| | | IF YOU'RE
GOING TO
CRASH OUR
NEWS FEED,
AT LEAST

® marketoonist.com
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THE CHALLENGE

Everything we do on social media has to be
remarkable, attention-earning, and share-worthy.
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Questions?
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Thank youl

LYN V. GARCIA

Social Media Officer, Philippine Red Cross
lyn.garcia@redcross.org.ph | @lynvgarcia
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