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SOCIAL MEDIA 

It is a big part of the human and 
humanitarian landscape 

You can also tell the story and be a champion*

Challenge and opportunity 

Community listening and feedback

“Journalists” and “broadcasters” are 
everywhere and everyone
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An emergency is an opportunity 
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Tell the story of what we are doing

We use SOCIAL MEDIA to:  
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Share infographics and numbers 

We use SOCIAL MEDIA to:  
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Ask for public support

We use SOCIAL MEDIA to:  
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Listen to the impacted community 

We use SOCIAL MEDIA to:  
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Listen to the concerned non-impacted people



Monitor trends and issues and rumours 

We use SOCIAL MEDIA to:  
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We use SOCIAL MEDIA to:  

Two way conversation
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We use SOCIAL MEDIA to:  

Connect with stakeholders
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In disaster, SOCIAL MEDIA is about: 

• trying people directly  

• improving your awareness of what is 
happening  

• enabling the affected people help 
themselves

Public Awareness and Public Education for Disaster Risk Reduction | Chapter 5 | @lynvgarcia



#CommsIsAid
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“People	need	
information	as	
much	as	water,	
food,	medicine	and	
shelter.	Information	
is	aid.”	
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#CommsIsAid
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SAMPLE ONLINE CAMPAIGNS 
Our role is to bridge the gap between 
scientific and the local knowledge. We 
make information understandable to the 
public. 
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SAMPLE ONLINE CAMPAIGNS 

#BeRedCrossReady 
Make disaster preparedness a way of life
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http://redcross.org.ph/online-resources 

ONLINE RESOURCES 

http://redcross.org.ph/online-resources
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eLearning Platform: - Webinar

- Climate Change - an introduction for staff and volunteers 
  Take course here: bit.ly/IFRCClimateChange 

ONLINE RESOURCES 

http://bit.ly/IFRCClimateChange
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MOBILE APP - PRC HAZARDS APP
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MOBILE APP - FIRST AID PH APP 



“Everyone is not your customer“  

- Seth Godin
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ADVANTAGES DISADVANTAGES
• Low overhead cost leverages large-

scale distribution channels such as 
Facebook and Twitter 

• Shareable — engages volunteers, and 
uses word-of-mouth  and reputation to 
snowball  

• Has the power to drive traffic to other 
resources, such as campaign sites, web 
pages, blogs and articles 

• Enables regular communication, which 
builds relationships 

• Enables short messages to be pushed 
regularly, in bite-sized chunks  

• C o n t e n t m u s t b e u p d a t e d 
regularly 

• Needs feedback system to 
interact with audience  

• Need s to keep pace wi th 
technology  

• Requires commitment of time and 
creativity

Table 22: Advantages and Disadvantages of Social Media 



ELEMENTS OF A CONTENT PLAN

Who is your brand persona? 
What is your campaign big idea? 

Who is your target audience and what 
is the goal of the content towards this 

audience? 
What format of content will you create? 

(e.g. photo, video, GIF, etc) 
How wil your actual post look like?
When will you post this and/or how 

frequently? 

A c o n t e n t p l a n 
allows you to map 
out what type of 
c o n t e n t w i l l y o u 
serve your target 
audience on your 
social media assets.

SOCIAL MEDIA CONTENT PLAN 
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• T h e r e i s a 
significant increase 
in the number of 
f o l l o w e r s f r o m 
September 4 to 6, 
2016. 

• A l l a re o rgan ic 
page posts and 
“LIKES” 

Facebook Page Likes - September 1-15, 2016 

FACEBOOK PAGE DATA REPORT 
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FACEBOOK PAGE DATA REPORT 
FACEBOOK POST TYPES
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• All are organic posts only; both 
videos and photos got the best 
engagement  

• Content posted on Wednesday 
and afternoon/evening got good 
engagement 

Days When Fans are online
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FACEBOOK PAGE DATA REPORT 
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messages 

received 
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Everything we do on social media has to be 
remarkable, attention-earning, and share-worthy.
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THE CHALLENGE 



Questions?
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LYN V. GARCIA 
Social Media Officer, Philippine Red Cross 
lyn.garcia@redcross.org.ph | @lynvgarcia

Thank you!
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